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MUSIC ENTERTAINMENT CASE STUDY

CHALLENGE

A premier online music listening site was searching for a way to append information to its limited customer data files. 

Typically, customers could sign up for the site using only an email address, first, and last name. The company needed a 

way to find more demographic, behavioral, and interest information associated with these individuals in order to attract 

relevant advertisers. The company was having a difficult time finding data providers that could produce this information 

in a timely and cost effective manner. 

The site was also interested in advertising its own brand across various websites. They needed a unique way to profile 

and target individuals effectively. The display applications they had tested thus far were technologically prohibitive for 

individuals lacking experience in the digital marketing arena. This posed a problem for their in-house marketing team. 

RESULT

SOLUTION

After researching multiple platforms and data companies, the music site found that the V12 Data Cloud provided 

solutions to all of their issues on one easy to use platform. The cloud’s Enhancement Application appended over 500 

different demographic attributes to their customer list, painting a rich picture of their existing customer base.

The display ad application within the cloud also provided a simplified approach for the marketing team to build effective 

promotional campaigns. With minimal training, their existing marketing team had full control over scheduling ads, the 

budget they would allot to each campaign, and even the specific audiences that they would like to target.  With over 

100 million cookies linked to individual consumers, the music site could now effectively target and retarget potential 

customers within one marketing platform.

�� After appending their current customer data files, 67% were updated with relevant demographic, behavioral, and 

interest information.

�� The display ad campaign ran for a total of 30 days, resulting in an overall membership increase of 17%. 
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